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—- Sustainability hits society:
From a former niche to a lifestyle!
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. Sustainabiliy hits society: Everyday life

Sustainable Sharing Sustainable
Consumption Economy Activities
Sources: www.fairtrade-deutschland.de; www.vzhh.de; www.ec.europa.eu; www.motor-talk.de, www.hirschfeld.de 7
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Sustainabiliy hits society: Travel

climate-friendly air fravel

promotion of
environmentally:
sustainableitourism

DER VERBAND FUR NACHHALTIGEN TOURISMUS
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Sources: www.atmosfair.de, www.forumandersreisen.de
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Sustainabiliy hits society: Travel

contribution to

environmental or social
projects curing nolidays

Sources: www.bund-reisen.de, www.evergreenescapes.com
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Sustainable tourism enhances
competitiveness

“The competitiveness of the European
tourism industry is closely linked to its
sustainability” (European Commission)

growing demand for
sustainable tourism offers
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The Followers

20,6 mio.

Categories of consumers for sustanable tourism in Germany
Source: dwif/DSGV 2010 -
Pictures: www.flickr.com, Torsten Wiedenhorn/www.fotocommunity.de, www.marketingguerilla.net, www.focus.de, www. mommyblogstoromo.1ypepad.cordW'f

16.11.2015 consuiting

Folie 4

dwif

consulting



16.11.2015

- Interest in Sustainable Tourism is
(in Germany) not a niche anymore

33 million Germans 4.5 billion €
are interested in a Y amounts the willingness to
sustainable holiday in pay more for a sustainable
Germany holiday

Source: dwif/DSGV 2010

consuiting

31 % attach importance to an
ecofriendly holiday

One out of four german
citizens counts as ,,LoHaS*"

61 % would like to have an
ecofriendly holiday

17 % are interested in a
participation in environment
programmes during their
holidays

12 % would pay ,,a bit more*“,

if the travel business is

engaged in the matter of
sustainability

Resident population in Germany
Sources: FUR 2014, dwif 2010
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Additional costs (55 %)

No supply for the specific demand (49 %)
Lack of information (43 %)

No reliable seal (42 %)

General lack of supplies (32 %)
Exhausting search for supplies (30 %)

[SOUICe: FUR 2014
PiCtlre: Rainer Sturm/www.pixelio.de

Sustainability must not be mistaken for
,Greenwashing*!

Core Principles

I I I
Integral Credible Long-Term
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- Labels for Sustainable Tourism
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www.ecolabel.eu

Sources: www.viabobo.de; www.greenglobe.com; www.ec.europa.eu; www.blueflag.global; www.greenkey.global; www.nordic-ecolabel.org; www.emas.de;
www.eceat.org; www.travelife.org; www. eco.celotajs.lv; www.gstcouncil.org; www.tourcert.org

Current situation of
Sustainable Tourism in
the Baltic Sea Region
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Nature as one of the BSR’s USPs
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Question: ,Please do shortly characterize the outstanding offers, attractions, themes and sights (USP) of your location / region and the
Baltic Sea Area in general which are especially attractive for international guests.* -
Source: dwif online survey 2011 among tourism experts in the Baltic Sea Region / “Enjoy South Baltic!”

SOUTH BALTIC
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Sustainability and Nature as relevant trend for
international tourism marketing of the BSR

“Which tourism trends will have strong implication for the international marketing of your company / your destination within the
next five years?”
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Source: dwif online survey 2011 among tourism experts in the Baltic Sea Region / “Enjoy South Baltic!”
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- Approaches to Sustainable Tourism in the BSR
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Sources: dwif/MfWAT M-V 2010; www.visitdenmark.com; www.visitnorway.com; www.visitsweden.com; www.visitestonia.com;
www.ec.europa.eu; www.explorussia.com; www.latvia.travel/en; www.lietuva.lt; Ministry of Sports and Tourism Poland 2008
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Labels for Sustainable Destinations in Norway and
Sweden

4 Norway is the first\ 4 f$weden s thhe N
country in the world Irst cou.ntry In the
which has launched wor Id to mtro_duce a
a national certificate na;[(l)?nnaalltﬂl:sl;(t)yulrzbel

for sustainable called “Nature’s,

. destinations. J Best’

NATURES
DESTINATION Best

LOCAL ENGAGEMENT
IN A LONG PERSPECTIVE

-
Sources: www.visitnorway.com, www.visitsweden.com
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Sustainable meetings in Denmark

Copenhagen as capital of
sustainable meetings

v First eco-certified political summit in
2009 (Climate Change Conferece)

v 71 % of the hotels are eco-certified

v Many convention venues are Green
Key certified

Source: www.copenhagencvb.com
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»,Klimalnsel Juist“ in Germany

e
a Klimalnsel - Projekt zum nachhaltigen Tourismus
und CO2-Reduktion

Klimaschutz 2013”

it den Projek imainsel ustgeharen wir 2 don Gewinnern beim
Honanalan Kimaschots m INacherr.
Video starten

DONNERSTAG
it VEGGIETAG

Source: www.juist.de
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—- Competition for Sustainable Destinations in Germany

Bundeswettbewerb

Nachhaltige

Tourismusregionen

]
[TckeErMARK]

Sources: www.bundeswettbewerb-tourismusregionen.de/siegerregion/uckermark, www.tourismus-uckermark.de
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Joint strategies and
activities on Sustainable
Tourism in the BSR
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Existing Strategies on Sustainable Tourism
Development in the BSR (2007/2011)
- £U STRATEGY FORTHE BALTIC SEAREGION
. Strategy Paper
Sustainable Tourism Development
Agora Strategy for in the Baltic Sea Region
Sustainable Tourism Development
in the Baltic Sea Region
m 12.10.2011
L Version 5.0
o ‘September 2007 :.:.:nnm
m e 2 Whatis sustanatie tousium?
Lt Partner of the INTERREGF I B Project 3 Cooperated Social Resporsioaty (CSR) i Tournm
AGORA - etk Sstanae Toursm Oeveipmand PR
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Sources: www.nit-kiel.de, www.service.mvnet.de T
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Project on sustainable mobility in the BSR:
INTERFACE

South Baltic

- -
IN"ERFACF Pt fnsnced by h European Union
(European Regional Development Fund)

cooperation between

Germany, Lithuania, Poland,
Sweden and Denmark to

| promote city tours by ferry for

walkers and cyclists

Hamburg
.

q

Sources: www.interfaceproject.eu, www.portlink.eu T
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Project on sustainable development of protected
areas: Parks and Benefits

DOVREFJELL-
SUNNDALSFJELLA
NATIONAL PARK

MATSALU
NATIONAL PARK
°

Instruments

v’ Transfer of the European Charter for
Sustainable Tourism in Protected Areas

KEMERI
NATURE PARK NATIONAL PARK
MARIBOSOERNE
SOUTH EAST RUGEN
BIOSPHERE RESERVE
ZEMAITUA KURTUVENAI
NATIONAL PARK [ REGIONAL PARK

to the Baltic Sea Region

v’ Joint implementation in National,
Regional and Nature Parks and a
Biosphere Reserve

MORITZ
NATIONAL PARK

Part-financed by the Evropean Union
(European Regionsl Development Fund)

PARKS & BENEFITS
Baltic reas

J— protected areas and tourism

Source: www.parksandbenefits.de
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Cross-border initiatives on
Sustainable Tourism in other regions
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—- Sustainable Tourism in the Wadden Sea Region
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cooperation between o
Nationalpark
Denmark, Germany and Wattenmeer
the Netherlands to ‘
safeguard wadden life in
the protected area

Sre

Source: Feasibility Study on Climate-friendly Tourism in the Wadden Sea Region
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—- Network for Sustainable Tourism in the Alps:
Alpine Pearls

27 Pearls in six Alpine states.
Each of them precious.

Each of them unique. Dessie the cammon vilon allthe Pesss share, esch has s
i oner twm chrac and s o varety of sty
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\/ pearls Holidays in Eco-Motion T o RO

Source: www.alpine-pearls.com
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—- Towards a more Sustainable Tourism in the Baltic Sea
Region

— Identification of existing approaches in the Baltic Sea Region,

use/exchange of existing knowledge

Definition of common understanding of sustainable tourism

(and priorities)

— Identification of Best Practice models for border-transgressing
strategies and activies with regards to sustainable tourism

— Who is responsible for coordination, implementation and

monitoring of joint activities?
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dwif-Consulting GmbH
Beratung und Forschung fur die Tourismusbranche und Freizeitwirtschaft

Michael Deckert Marienstr. 19/20
Tel.: +49 30 757 949 21 D-10117 Berlin
m.deckert@dwif.de

www.dwif.de

dwif ° ®PEE
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